
Chapter 7    Survey Research 169

question affects reactions to the next question. The impact of question order also tends to be greatest for gen-
eral summary-type questions. (p. 23)

There is no real cure for this potential problem. However, a split-ballot design may help identify problems. In a 
split-ballot survey, some respondents can be given a survey with a particular question order while the other respond-
ents can be given another. This design allows researchers to determine the effect of question order on responses. What 
is most important is to be aware of the potential for problems due to question order and to carefully evaluate the likeli-
hood of their occurrence in any particular questionnaire. Survey results should mention, at least in a footnote, the 
order in which key questions were asked when more than one such question was used (Labaw, 1980). Questionnaires 
should conform to several other organizational guidelines as well:

•	 Major topic divisions within the questionnaire should be organized in separate sections, and each section 
should be introduced with a brief statement.

•	 Instructions should be used liberally to minimize respondent confusion. Instructions should explain 
how each type of question is to be answered (such as circling a number or writing a response) in a neutral 
way that is not likely to inf luence responses. Instructions also should guide respondents through skip 
patterns.

•	 The questionnaire should look attractive, be easy to complete, and have 
substantial white space. Resist the temptation to cram as many questions 
as possible onto one page. Response choices should be printed in a different 
font or format from the questions and should be set off from them.

•	 Response choices should be designated by numbers to facilitate coding and 
data entry after the questionnaire is completed.

NewsIn the

THE RISE OF CELL PHONE–ONLY HOUSEHOLDS IS AFFECTING SURVEYS

This article reports on the effect that cell phones, and cell phone–only users, are having on obtaining 
poll results that are generalizable to the entire population in the United States. It notes that over 90% 
of Americans have cell phones now and that about 40% have eliminated their landline entirely. The 
problem, the articles notes, with RDD using a cell phone list is that individuals can move with them 
across cities and states. The question remains, “How many cellphones in a sample are enough?”

1.	 If you were going to conduct a telephone survey, how would you select your sample to 
ensure generalizability?

2.	 Should survey researchers now consider sampling in multiple ways (for example, both elec-
tronically and via the telephone)? If so, what types of issues should be considered when 
comparing results across two survey modes of administration? Do you think it would affect 
responses to questions soliciting information on sensitive issues such as victimization?
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Source: Source: Thee-Brenan, M. (2014, July 10). How the rise of cellphones affects surveys. The New York Times. Retrieved August 21, 2015, 
from http://www.nytimes.com/2014/07/11/upshot/-how-the-rise-of-cellphones-affects-surveys.html?_r=0&abt=0002&abg=0

Split-ballot design  Unique questions or 
other modifications in a survey administered 
to randomly selected subsets of the total 
survey sample so that more questions can 
be included in the entire survey or so that 
responses to different question versions can 
be compared


